Q- 
ERIC 


ED 108 570 


TITLE 


INSTITUTION 


“SPONS AGENCY 


PUB DATE 
NOTE 


EDRS PRICE 
DESCRIPTORS 


IDENTIFIERS 


| 
ABSTRACT 


DOCUMENT RESUME . 
IR 002 065 


Trends in Public Attitudes Toward Television and 
Other Mass Media, 1959-1974. 

Roper Organization, Inc.,- New York, N.Y. 
Television Information Office, New York, 
Apr 75 

32p. 


N. Y. 


MF-$0.76 HC-$1.95 PLUS POSTAGE 

Broadcast Industry; *Changing Attitudes; *Commercial 
Television; Elections; *Information Sources; Mass 
Media; *Media Research; Potitical Attitudes; 
Political Issues; Press Opinion; *Programing 
(Broadcast); *Public Opinion; Scheduling; 
Telecommunication; Television‘Surveys; Television 
Viewing; Viewing Time; Voting ~~. 

*Roper Organization; Television Information Office 


The relative credibility of media is measured and 


compared over a 16-year period by the Roper Organization for the 
Television Information Office. Sources of information and trends in 
viewing habits and hours of viewing are described; the relative 
desirability of media as viewed by various population groups.is 
reported. Changes in opinion as to objectivity of election coverage 
is cited for presidential, Congressional and local campaigns. 
Attitudes towards programing, commercials, children's fare and pay 
television also are described.'An appendix explains how the Survey 
was conducted. (SK) 


ROIS GOOG GIGS IGIGIUIO IOI IGIOIOIIEI GIO IDOI I IO IR OI ICI IO IG IG HOR 
Documents acquired by ERIC include many informal unpublished 


materials not available from other soura@es. ERIC makes every effort 


to obtain the best copy available. nevertheless, items of marginal 
reproducibility are often encountered and this affects the quality 


via the ERIC Document Reproduction Service (EDRS). EDRS is not 


responsible for the quality of the original do 
supplied by EDRS are the best that can be made 


rom the original. 


* 
* 
* 
* 
* of the microfiche and hardcopy reproductions ERIC makes available 
* 
*x 
* 
* 


ROR IOORRUIOOIOO RIORIORIORIGIRRRO RIIIGIC Kak 


v~ 


ment. Reproductions 


*x 
*x 
*x 
*x 
*x 
*x 
*x 
*x 
*x 


IR 00206 


trends in 
public attitudes 
toward 


LCICVISION 
and other 
niass media 


[909-197 | 


CONTENTS 


€ 
cae Q 
4 cy 
I. Trends in Attitudes Poward Pelevision 
~and Other Media. \ Sivteen-Year Review l 
: Soutee of nev Yh rehative credtbibty: of media The 
2 : i ; 
Bc hatec host abrlty ota dee Trends chou of view ing 
HH. Mediain b lection Years 7 
‘ 
Nanition of the chee tian qaiestions Sora) of anformiuation 
"oo hont fecal offices Pare dh assues Statewide offices. 
Conetes stone tection 
UL. Mediq ina Period of Change - 11 
Aspects af opmion on the vat Changing mousy The 
qucsteen of cov erunicnt « ontrol Government control of 
tele vaistore re ws ‘ 
a 
IV. Attitudes foward Programs and Commercials 18 
rj . 
News ind puble affars vs cutertamment The eultural 
heht progr ummianc ratio Attitide s tawards commercials 
Commerciils ou clildren’s programs The question of pay 
television : 
Vo Tow the Studs was Conducted 26 
Q = on 
ERIC 3 | 
: 


PREFACE | 


N. major Amencan institution tas escaped challenge in the last dec- 
ade And nove is cratanteed untroubled passage through the Seventies 
So, those who must wide the conduct of ou mayor publie and private 
enterprises find pubhe opiuon research a mdispensable tool, to leans 
where thes have been, to search for signs of their weakness and strength, 
and to provide usetubinsights into public needs and preferences 


For these reasons, the follow mg report and the emght which have pre- 
ceded ithave offered mstrictron aid encouragement, yot ols to tele- 
vision broadcasters, but to others whose concerns inchide the newest 


of the mass information media 


When data were gathered for the previous studs in November i972, 
journabsm television pournalism, particular ty —was under attack from 
many members and supporters of the Nivon administration Tt had been 
Vice-President Agnew v hoon national teles ision, launched what many 
broadcasters cane to beheve was a full scale assault on the credibitits 
of broadcast news They saw it as an attempt to diminish pabhe confi- 


dence im thre comp tence and motives of teles sion newsmen, 


Other cuities. equally sharp, have been heard fiom all pomts of the 
pohtical and sociab spectrums They too, have perecived) - each from 
lus special perspective bras, omissions, the amder- and over-play ing 
Of stories MTEC Uae miadequate attention to rmmority. and ancony en- 
tronal views 


Serrous journalists, wo matter which media thes serve, make no 


pretense of uialhbility or pettection “Thes meet tight deadlines, are 
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often dependent on secondary news sources and, except in unusual n- 


stances. must deal with the realities of a finite “news slot” in newspapers, 
magazines and bro. ideast schedules How their andiences rate the total- 
ity of their performances can be found in some imcasure through stud- 
ies hhe this Roper series. Cunoush , the findings can be seceded to 
have little impact on the day - to-day efforts of trained professional news- 
men, nor should thes. For it would be the nltunate disse rvice to our 
wie ty ifie sponsibility were to be sacrificed for popularity. 


Tw ovears ago the 1972 study res Fealed that, in the opinion of the na- 
tion's viewers, television news remained the most believable of the 
media; more people turned to, it as their first choice for news; and there 
wese no signs of giow th in the small mmority w ho wanted government 
to control televisron news. A comparison of new spapers, te te vision sta- 
tions, schools and local government showed the two media to have 
inched up in public approval. 


Now, with Watergate, impeachment, resignation and most of their 
echoes behind ns, the new data, gathered last November, indicate that 
the attacks on television journalism may, in fact, have had some impact 

“on the 1972 findings. Datatin that year had shown a leveling-off of 
television's upward trend as the most belies able mass meditun, whereas 
the current studs shows that the relative credibility of television news 
has reached a new high, now outrunning its closest compétition by a 
five-to-two margin. In addition, there has been a renewed upward 
swing in the approval of television station perforniance, a tre ‘nd shared, 
in part, by newspapers. The vote against government control of tele- 
vision news has also reached a new peak. 


Lessons. Given the support of a people who treasure freedom, 
broadcast jomnalisni can withstand, certainly for a substantial period, 
concerted eflorts to undermine its foundations Atree press, despite the 
abrasions it must inevitably cause, does not go unappreciate ‘d by its 
audience. _ 3 


April, 1975 


Roy Danisu, Director 
Television Information Office 
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Trends in Attitudes Toward 
Television and Other Media: 
A Sixteen-Year Review 


By Burns W. Roper 


\ \ hen this series of studies was begun in 1959, television was ina 
secondary media position. Successive studies have shown television 
moving almost uninterruptedly upward in terns of pubhe regard and 
approvalof its programming. Television assumed a leading position 

—_in-4963, and has steadils increased tts lead since This study, made at 
the end of 1974, shows levels of approval for television ay high as or 
higher than the presions studies on almost ev ery comparative measure. 

What hay been the background agamst which television has shown 
this progiess? The sixties and carly seventies have been a time of 
turbulence, a period which has seen great social changes—-in hfestvles, 
in social mores and customs Tt has also been a period during which 
many institutions have been challenged and criticized, and in which 
the consumer moverent has placed great increased demands on the 
producers of goodbeand services. Readings we have taken on the Amer- 
ican public's attitudes in other studfés durmg this time, and particu- 
larly in the last two or three years, show the public mcreasingly skep- 
tical of leadership and institutions and apprehensise about the future. 
-In fact, the public as at present so eynical about institutions in our 
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society that it often fails to recognize cllorty by those institutions to 
meet the public's criticisms. 

During thy period, television has had the preblem of keeping ip 
with a changmg society, of facing challenges on its prom amming, on 
its alleged news bias and on advertismg on children’s programs. Its 

_ increasing regard by the American pubhe mdicates that it is sucess- 
fully inceting its challenges. This is all the more significant im light of 
the public's lack of recognition of efforts on the part of other institu- 
tions. In a period in which opimions about most mytitutions have be- 
come increasingly cvnical and negative, an institutron which can hold 
its own is showing progress in a relative sense. Television, however, 
shows progress in an absolute sense 

The current study focused on trend data, repeating questions asked 
in past studies. The field work was done late in November, 1974 follow- 
ing the cleetions Analysts of the results shows television tinther con 
solidating ats leadmg position with the Amenecan public Television 
continues to be regarded ay the number cae source of news by the 
public, and by the widest margm we have ever recorded: Tt has also 
increased its lead as the most behevable medimin and as the most de- 
sirable medium 

The pubhe is increasingly against government regulation of either 
TV programming or news. While there is criticism: of what is presented 
on TV, the American pubhe generally approves of what it gets in both 
programming and commercials Opposition to commercials on chil- 
dren's programs which was aintnority view port im L9T2, ay even more 
in the minonts now, presumably reflecting changes made tm television 
in response to criticism in this area, 


Source of News 


Beginning with the first study in 1959, all questions comparing the 
various medit have been asked before those questions that specifically 
focus on television, in order to avord bras 

The first question m each study has asked people where thes get 
most of their news Television, which has led all other media on this 
question since 1963, has mereased its sizeable lead over the sccond- 
place medium to the widest mougin ever -ES pomts cvs Tb two sears 
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Tibt Niblikeiowsh go ule quate b ee ue Hale HERS about 
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thats egine oni the rat fecha tient the meu spupers or railto oF 


telet ivan or masiones or talhine to people or where” 


Source of I2/39 7. AL TE bs TEAS Tint TEBS Tet otniT2 nay 
most news: : "s ' ' % iF 

Felestsion so 72 a) 5S oF 39 60 64 65 
Newapapers 37 W 308 3h a5 19 1S 30 47 
Radio 3 3 29 26 25 25 23 21 21 

Magazines S 9 6 S 7 7 3 6 4 
People 4 5 1 , i is) t 4 4 


AL Mentions Ist 157 WT 953 ASS AA 14S 
Don't hnow 
no.ws wer ] 3 3 3 
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Betore 1972 HeWSpupers had led television as the mar source at 
news watone the colleue-celieated fre thas group TOT fond the two 
Media aimost ewer wath ea spapors ahead by 2 omits This vea 
television was eaned by 36 percent of the colle cdncated and news. 


papers Iv 35 percent 


Analysis of 
multiple P2059 Tied Lif hs TE AE RIOT OTEON TSTE PET? Edt 
responses. ‘ ‘ 


te ' 
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IV onl 19 14 233 33 25 2y 3 33 36 
Nipers only 21 19 Zt 20 1S 19 21 19 9” 
Both wpers and 

TV i with or 

ss ithort other 

media ) 26 a7 21 24 30 3 22 26 23 


N’pers and 

other media 

bit not TV lo 11 4 s 7 6 sy 5 4 
TV and other 

media but 

notin pers 6 7 5 6 5 ) 7 3 6 


Media other 
than TV or 


iVpers WV 5 13 12 10 13 13 12 12 
DK/N\A ] 3 3 3 2 3 ! 7 7 
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In all studies, when people have named more than one mediom, 
multiple answers have been accepted. Analyses of multiple responses 
have shown television steadily incieasmg its lead as the single most- 
relied-upon medium, with well over one-third now mentioning only 
television. 


The Relative Credibility of Media 2 


Television has led as the most believable news medium since 1961, 
and in 1968 reached a_two-to-one advantage over newspapers. It 
widened its margin over newspapers in 1971 and has now made further 
gains, enjoying a two-and-a-half-to-one advant. ge over newspapers. 


“If you got conflicting or different reports of the same news story from 
radio, television, the magazines and the newspapers. which of the four 
versions would you be most inchned to believe—the one on radio or 
television or magazines or newspapers?” 


\ 


Most 12/59 11/61 11/63 11/64 1/67 11/68 1/71 11/72 11/74 
believable: % 4 % % %. % Y |g % 

Television 299 39 «#6360 Al sd 44 49 48s 

Newspapers 32 24 23 20 2 200 
Radio 12 12 12 8 7 8 10 8 8 
Magazines 10 10 10 10 8 11 9 10 8 
DK/NA 17 17 18 18 20 16 12 13 13 


The Relative Desirability of Media 


Television has consistently been named the most desired inedium 
since the series of studies began in 1959. It reached a three-to-one lead 
over newspapers m LOTL and. after a small inprovencnt for newspapers 
in 1972, has now moved ahead again to shghtls better than a three-to- 
one lead over newspapcrs. 


“Suppose that you could Continue to hare only one of the follow ing— 
radio, television, neu spapcrs or magazmes which enc of the fow would 
you most want to keep?” 7 
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e 
Most want 12/59 TI/61 11/63 11/64 1/67 11/68 
to keep: % + ‘ t « 
Television 42 42 44 49 a3 50 
Newspapers 32S 2 2 26 24 
Radio 19 22 1 {HOMO 
Magazines 4 4 5 5 3 5 
DK/NA 3 4 4 4 4 4 


1/71 
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19 
17 
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Anong the college-educated, tele ision has again regained a strong 


lead over newspapers, after a narrowing of the gap between the two 


media in 1972, 


College-educated 


: 12/359 11/61 T{b4 1/67 

Mostiwant to kecp: c “ "c “ € 
Television 27 34 34° «3987 
Newspapers MW 37 42 38 36 
Radio 15 16 il 13 13 
Magazines 9 12 10 § | 12 
DK/NA 2 ! 3 2 | 2 


Among the upper-economic groups ~-the | 25 percent of the sample 
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In mcome--television has unproved on the two-to-one lead over news- 


papers at first achieved im 197] 


U pper-economic levels 


12/59 TE/6l Tied 167 116s afTi fps2 1st 


Mostwant to keep; « 4 “ ' « 
Television 35 42 45 45 45 
Newspapers I 3300 33 30 
Radio 15 7 13 13 15 
Magazines 7 6 7 6 6 
DK/NA 2 2 1 3 4 
( 
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Trends in Hours of Viewing 

Television viewing has increased steadily since we first asked in 
1961 about the amount of tim. sadividuals spent viewing telesision. 
and has now reached three hours daily. 

While answers to this question are subject te respondents’ reporting 
error, the trend results are meanmeful, even though the absolute re- 
sponse may be somewhat oll she mark, 

wees 


“On an average day, about how many hours do you personally spend 
watching TV” 


Median hours ; 
of viewing 2:17 2:34 2:38 2:41 2:47 2:50 2:50: 3:02 


1/61 11/63 11/64 1/67 1/e€8 1/71 11/72) 11/74 


Television viewmng by the college-educated and upper-imcome: 
groups, although consistently below the natyamal average, dipped in 
1972 after steadily mereasmig between 1961 and 1971 Was yeu, re- 
sponcents mn both groups reported a marked mcrease in view mg, to 
peak levels, with a particularly sharp imerdase reported by the upper” 
economic groups 


Median hours . . 
of viewing by: 11/61 11/64 1/67, UNH PTE YATRA TA 
College-educated 1:45-2:04 2:10) 2:37) 2:89) 2:82-2:23 


‘5 
Upper-economic levels 2:02 2:14 0 2:21 2:24-2:30 2:29 2347 
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Media in Election Years 


1 % ‘ 


: 
1 the five studies conducted between 1964 and 1972 people were 
asked atter each of the five clections (three Presidential and two mid- 
term ‘about them sources of mformation on candidates running at 
different levels of govermnient. ; 


x a“ e 
“During the last election campaign, from achat souee did you become 
best acquainted with the candidates for city (town Fand county offices 
from the netespapers or radio or television or magazmes or talking to 
people or there? What about candidates for state offices? And what about 


fhe candidates for national ofhees--the Presidency, the Senate and the 
ee ! : 
. 


House of Representatires 

Tn every year newspapers led television im acquainting people with 
candidates for local offices. The results for state offices were less clear, 
although television led new spapers or was even with themiin all studies. 
Television clearlyovershadowed newspapers as a source for becoming 
acquainted with candidates tor national office, whether in mid-term or 
Presidential elections . 


7 \ 


\ 
® The question about candidates for nabonil ofhees was not mcaded im the L967 sth 
When asked following the mid-term lection of L970, the question read) “And what aout 
candidvites for national office. the Senate and the House of Representatiy es?” 
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In cattiory cars there had been some question mom minds ay to 
whether these questions mas be anmiprecise because of meonsistent 
respondent imterpretation of “local” vs state” vs Cnatronal” (For 
example are Congressmen thought of ay “loca” because they are 
clected only fdr then districts, or ay “national because thes go to 
Washington? tre US Senators thought of ay “state” or “patronal’? ) 


We therefore-asked differently worded qrestions of half of the sample 
after the 1970 and 1972 clections, usmg what we felt to be clearer 

> Mlustrations for the thice lev ds at office 
Since these versions of the questions seemed to poo: “or 
answers, and in the same diection as the cartier version ay studs 

we have used the newer verstons of the question only: 

: ‘Dring the last election campain from what source did you become 
* best aequamted taith the candidates raamime ae local elec tions—like’ 
mayor, members of the state legislature, ete ~from the newspapers ot 


radio or teletision or magazines ov talking to people er where” 


Local elections: ae ; : hs sa - 
Newspapers 41 41 41 
Telesision 27 ' $l 30 
Radio 6 7 8 
People ri 19 23 14 
Magazines 1 I 1 
Other 5 5 3 
Total mentions 99 108 99 


Inall studies see LOT! oas with the eather versions of the question: 


newspapers ted television i Acquamting per yple with local candidates 


Anew question this yea asked which of foun media gave people the 
‘clearest nnderstanding of the local issues in the elections As with focal 
© candidates, netspapers ted television “The findings mieate that both 
leading medicare more cllective im imformmg about issues than about 
candidates, newspapers by a two-pomt niugin and television bya 
RRe-pomtinargin “This may be because there are frequently more cat 

~ didates than tsues 
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“Thinktayg of tharecentclectrons in das ace iwchih would you say cue 
oe 
you the clearest understanding of the local wxucs radio, telecanen new s- 


papers ob mada ines 


‘ vy 

Feels 11/74 

ty bsSUCS? g 
Newspapers \ 43 
Telesision : 35 
Radio 10 
Magazines 1 
Other , 4 
Total mentions : 93 


1 
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To statewide clections television continues to show a qlear lead over 
newspapers: Both ooc-term elections, L970 and F974, show television 
stronger relative to newspapers than i the 1972 Presidential election 
This appears to be characteristic of the two kinds of clectious, and may 
result trom televisions heme able to devote more time to mdividual 
candidates on the less-crowded antd-term ballot: Suother reading ona 
Prosidential clectiontwould dhinimate this more clearly 


‘ 


: aN 
"What about the candidates rimiune an state aide elections -like t 8 


Senator and Govermar?” 


™~™ 
’ ¢ 
a . Gl b1fe2 11/74 

Staten ide elections, ‘ e c 
‘Lelesision a1 19 4S 
Newspapers 29 39 33 
Radio 6 7 6 
People i 9 6 
Mauazines 2 i I 
Other é : i 3 3 
‘Total mentions 102 108 _ OF 
<) 
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In the Conmesstomab elections ayked about an this studs for the first 


time, televiston holds a narrow Tead over newspapers 


‘ ; gk: 
What about candidates tor te Cnated States Harise of Representatines 
from thas distnct” 

11/74 


OG 
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Congressional elections: 


Television 
Newspapers 
Radio 
People 
Magazines 
Other 


Total mentions 95 


The three questions 1 this more exphat form confirm as well as 


Ganfy the findings of the versions of the questions used in the past 
Newspapers appear tobe the most unportant medium in local elections 
Both new spapels and television are Mnhportant Wm statewide elections 
and Congressional elections teles ion more so than newspapers And 


pat studies have showd television i donimnant m national elections 


Media iva Period 
of Social Change 


Ti. past sixteen vears have been vears uot only of soctal change, but 
of timeg) Mecay institutions of soa@ety have been cnticized and chal- 
Jenged A question asked m every stids has given an overview of how 
well newspapers and television ave regarded at the local level com- 
pated with two other coumnty institutions. schools and government, 
In thes study we asked about two other local imstitutions as well, 
churches and police People were asked separately about cach 


Tnerery community thes hools, the newspapers, the teleciston 
stations the local socemment, cach has a different job to do. 
Vould you say that the local schools ithe ones you ave familiar 
tah ave dome an excellent, good, fan, or poor job? How about 
the local netespapers, cle --are they (the ones) you are familar 
with domg aneveellent, good, fair or poor job?” 


Measnred on the vardstck of good performance, television stations 
hold a commanding lead over the three other commumity institutions 
meluded im the qneston siice 1959, aad a good led over churches 
and pohee. rated for the first time am i" stndy Aeloviston stations 


icatront position in 1967, 


and show aaiarked rise thes vearover 1972 This noteworthy that tele- 


moved front a back-seat pos.gon an 195 


Vision stations are the ently one of the font Community imsttiutions to 
have usen in tegad since L950 All three others are down In the cur- 
rent strdy while one out of four rates televiston’s performance as less 
than good, very few low-rate it as poor > percent —0 lich ws about the 
samme percentage as rate the performanceof chinches as poor Allethers 
have a lngher* poo rating, sangmg fom 17 percent for local govern 
ments toS percent for local pohce, 


@ 
ERIC 11 ; 


bes 


Television 
stations 


Schools 


Newspapers 


Local 
govermnent 


Chiurches 


. { 
Police \ 
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11/74 
11/72 

1/71 
11/68 

1/67 
11/64 
11/63 


11/61 
12/59 


11/74 
11/72 

1/71 
11/68 

1/67 
11/64 
11/63 
11/61 
12/59 


11/74 
11/72 

1/71 
11/68 

1/67 
11/64 
11/63 
11/61 
12/59 


11/72 
11/74 

1/71 
11/68 

1/67 
11/64 
11/63 
11/61 
12/59 


W/74 


11/74 


Percent considering the performance as: 


Frcellent 
or good 


Faw 
or pour 


25 
36 
36 
36 
30 


Don't know 
or na angi er 


% 


a? 
— 
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Aspects of Opinion on the Air 


Since 1971 we have asked questions ou how television handles 

) opinion, Consistently, few have cuticrzed television for devoting: too 

much time to opnion programs Vive times as many say they would 

like more time devoted to opmuons as satd tess tre Nearly halt feel 
there as about the nght amount devoted to such material, 


“Do you thank telectsion devotes too much too little, or about the right 


aamonat of time tohar me people express then opinions on the ain?” 


1/71 11/72 1/74 
‘ t « 
Too much time to opinion 9 9 8 
Too little time te opinion 31 36 39 
About the right amount 51 47, 45 
DK/NA 9 8 8 


Tu the last studs we asked two farther questions of the entire sample 
to Pobe peoples views on the balance on television between extieme- 
xi fur-out vs, nuddle-of-the-1oad opinions and the balance between 
to-thedett vs to-the-right opinions 

Over two-thnds find the bakince i uight or have io opmion as to 
whether there ry too much extcme oF too mach couventional opinion 
Those who question the baluice lean slighty to the view that there 
i too much evtreme OpPMWoON, 


Prats ncn programs discuyston shows and adterticis felermion devotes 
a certain amoral of tune to OPT - OP UTtanys of con ntanuly leaders, 
feaders of cigantzationy politicians and pustacerage citizens In present- 
ingopunons, feletiston ty supposed te he yan and balanecd in showing dif- 
fereue ports of ticte Dao you Chink there iy too immed extreme and Ju-out 
eprion on telecon er too mich contcitional and maddle-of-the-road —* 


opuiton orabor the propor balanes between the tue 


bij72 lift 
' ‘ ‘ 
¢ ¢ 
Too muchexstieme and far-out V7 7 
‘Joo much cons cutional. middle-of -the-road 15 lt 
Proper balance m4 a8 
DRK/NA lt il 
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Asin 1972, four-fifths either think there is a proper balan her een 
right and left, or have no opmion Among crities, twice as may think 
there is too imuch to-the-left opnion as think there 1s too much to-the- 
right. 


“Do you think that overall the people whoare aicen an opportunity to ex- 
press thew apmions on 1V lean too much to the left politically, or too 
much tothe neht politi ally. or that on the whole there isa proper balance 


hetiecen then?” 


\ At vr 

_ 
Tooinuch to the left 14 3 
Toomuch to the right 6 7 
Proper balance 58 58 
DK/NA 22 22 


Changing Mores 


The past decade has seen mercasmely oper and frank discussion of 
coxnal relations in mauzines, books, movies and the theater Television 
has faced the problem of cxammang sex-related: subjects while not 
bringing programs that could be generally considered offensive into 
the home Therefore, in this and the previous study a question was 
included to explore viewer reaction to television s handling of subjects 
now beme more openly discussed Vinagority of people think they have 
been handled well, although there ts margmally more criticism now 
than in 1972 However asubstantial majority of the voung and college- 


educated, who are frequently indicative of future trends, contmue to 


think these subjects have been handled well. . 
‘ , 
\ 
\ 
\ 
¢ 
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“Now tumnme to another subject Thaines like sox relations, homosexuality 

_ and voncreal disease ave the subjects of many telecision programs —news 
programs, doctamentartes and seriony dramati shows Do you think such 
subyects ae esnally handled responsibly and intormaticely, or ave usually 
handled sensationally and offensively?” 


18.34 Colleze- 
Total years old educated 
W722 AL] T4 TIT 2 WNP TA LER 7A 
i q i ‘ C : gq gz 
Responsibly and informatis els a7 53°66 68 «66 63 
Sensationally and offensively 19 21 14 I4 18 
Half and half (volunteered ) 2 16 10 14 13 15 
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The Question of Government Control 


Two questions on government control have been asked in previons 
studies, one on programs mn some studies, one on news in other studies. 
Both were mehided in the 1971 and 1972 studies, cach asked of one- 
half of the total sample. In this study both were asked of the entire 
sample, cach m the context of the proper sequence of other questions 
related to programs or to news 

The question abont government cont.ol over television programs 
has shown increasing sentiment for less controls since 1963, Until four 

Pe 
vears ago, the most prevalent Opinion Was that the then existing control 
7 N ony ne ~~ 
was about night. In 1972 there was only a negligible difference between 
“right amount’ and “less “ Now, by a significant margm, the prevailing 
position is that there should be less government control—refleeting, 
pethaps, a decreased regard for goverment as well as heightened 


respect for television Only a small minority wants more government 
control over programs. 
QQ 
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*Theore has been some tah receuth; about the goverment paying more 
attention to what Amels of programs ae shorn on teletiston and beue 
more citical of what shonld and should not be shown some people are 
mnt fatar of thay ay a tay of Crista tet fad quedity teleriniin progideanmeg 
Others are opposed to on the grounds that ft wotuld result in teleteston 
provmamy whack the coccrnment, but not nec essary the public. would 
hhe. How about you do you dank the government should Cerise more 
control eter what progiany an on TV or there ix about the naht amount 
of goverment contiol ep LN programming now on the corcmment sould 


hace less control over that progeams are on ENV 2 


TEf/O3EL{G4 1/67 T/Th gt/]72 hive 


tr 


‘XN 

‘The gov ermnent should exercise 16 19 1S 12 TW OWS 
more controf over what . 
programs are on TV 

There is about the right amount 43 1] AO 1S 35 36 
of government controboF LV 

‘ programming now 

The government should have fess 27 26 28 3) 39 1 
controlover what programs 
areon TV 
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Government Control of Telectsion News 

On the question of news, an even siatler minority swants more gov - 
ernment control of news than’ wants more control over proghannung 
ine genenal “Phe percentage favoring contiob at news had shown a fants 
sharp tise betwecn 197 Pand 1972 aimone the College-cdieated: but tas 
decreased inthis study. The vastinaqonts inal groups ts agamisi ne and, 


for the most part. more so than im 1972 


“Then hays bean sont tallorcceuly about Hee coco muneit pire strtatoig 
NETS POUL Oe Er Teristen Some pu ope area farcrof Casasa tay of 
usta that tele toren ae tes prealnys reondd by fau complete ancl ine 
partial Others are oppescd to iten the coords that ie dime the danees 


of ati corer nt made dnows How about you do yor think 


i 


bis U7 
ce Ms 

The government 

should have 

control over 

TV news 

programs I lt 
The government 

should not have 

control over 

TV news 

programs 76 SO 
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Democrat 


Total 


Rizk) thy 72 thy 7! 


4s ( or 
t € 


The govern- 
ment should 
have control 
over TV news 


programs 


The govern- 
ment should 
not have con- 
trol over 
TV news 


programs V7 7S SO 
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College-educated 
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11/72 11/74 
% % 
13 9 
83 88 
4 3 

Independent 

11/72 Lis/74 
© & 
12 9 
§3 88 
3 3 


IV 


Attitudes Toward Programs 
And Commercials 


A continuing problem for broadcasters 1s that of providing the right 
“mix” of program types to satisty the many seginents of, and the many 
different tastes within, teles iston’s broad audience. Questions have been 
asked since 196 to find ent public fechng about the balance between 
major program categories (1) entertamment vs. news and public 
affairs, and (2) specu interest vs general interest: entertainment 
programs. 


News and Public Affairs vs. Entertainment 


All four surveys have shown majority approy abot the existing bal- 
ance. As im L972. those who would tike adjustments lean somewhat 
more to increased news and public aftarrs than to more entertamment. 


“Magazines and television serve thew readers and viewers in different 
ways Where a magazine may decide to publish only business news or 
articles for tecnagers or features for housen ives, television cannot Tt must 
serteall groups and cater to all interests, This presents the problem of how 
to have a proper balance of programs and T want to ask you how you feel 


about program balance. 


“First-there is hoth entertainment programming on TV and news and 
public affairs proganaming Hou do you personally feel about the bal- 
ance between news and public affans cersts entertamment—u ould you 
like to see more news and public affairs on television, or more entertain- 
ment, or do you like the balance that now exists?” 
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\ 
11/68 17 W720 LAAT \ 
% % an % \ 
Want more news and publie affairs 23 22 23 22 , 
Like existing balance 59 64 58 58 
Want more entertainment ll 10 16 16 
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The Cultural/Light Programming Ratio 


As compared to the news vs, entertamment question, all fonr studies 
have shown somewhat Jess satisfaction with the balance between 
“light” and “serions” entertainment programs But more people con- 
tinne to EXPLEss satisfaction wath the present balance than want a> 
change While critical vtewers have been more on the side of increased 
special interest programs than on the side of increased general interest 
ones, this study shows some narrowing of the gap between preterence 
for the two types 


‘There isa certam amount of entertamment programming for people teith 

. specialized mterests—ballets, classics af fiteratie, serious music and so 
forth-and there ty of course general interest cntertauumnent programming 
designed for much broader audiences -caricty shows, police and detec- 
uve stories, family comedies and dramas cto Would you bike to see mare 
of the specul mtcrest type of entertamment on telerision, or more of the 
general interest type of entertananent, or do you lhe the balance that 
now exists?” 


11/68 1/71 11/72 11/74 
uf q & % 
Want more special interest 31 30 34 32 
Like balance now Al 45 39 39 
Want more general interest 21 21 24 25 
DK/NA 7 4 ‘ 4 


Asin previons years, fewer college-educated than less-well-edneated 
like the present balance However, the percent liking the present bal- 
ance is up from the last study Ys hay been consistently shown, the 
college-educated vote more tor special mterest than for general inter- 
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est. the grade-school-educated the reverse, and the high-school-edu- 
cated are exactly evenly balanced — 29 percent vs. 29 percent, 


Grade school Colteze 
LUGS LITT Lbs72 Eby Tap dros wf7t 11/72 11/74 
; ¢ € ¢|% © & & 


Want more 


special interest 1§ 16 19 16 59 50 54 50 
, Like balance 
now 4 51 48 47 | 27 36 2 8 32 


Want more 
general interest 2606 28 30 i 12 7 15 
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Althongh some small sinfts have occurred, the results of these bal- 
ance questions still leave ns with the same three conclusions as in 
previous years: 

(1) Television has not achieved a perfect balance. 

(2) However, television has done a good job of oe to the middle 

ot the road; and 

(3) “Sweetening” the fare for one mmonty would seem automat- 

ically to “sour” it for an opposing mmority, 


Attitudes Toward Commercials 


As past studies have shown, most people accept commercials asa 
way of television tle. with eniticrsm of them at about the same level 
as in 1972. ; 

Smice 1963 one question has ayked respondents to select from fom 
statements (twe favorable to commercials and two unfavorable) the 
one with which thes most closely agree. More selected a favorable 
statement than an iifavorable one, with the balance slighth more 

oon the favorable siden this study than in [9720 The favorable state- 
ments total 55 percent yy 40 percent forthe nnfasorable statements. 
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“Which one of these four states ments comes closest to describing how 4 you 
feel about commercials on television? 


11/63 11/64 1/67 81/68 2/71 11/72 11/74 


\ “4 % © @ @&@ & 
I dislike practically: all 
commercials on TV 10 10 ll 13 ll 14 12 
While some of the com- 
mercials on TV are 
all right, most of them : 
are very annoying - 29 26 26 25 24 27 28 


There are some very annoy- 
ing commercials on TV, 
but most of them are per- 
: fectly all right 31.35 ae H_— ss 88K—s8Ds—s— -:«O'S’ 
The commiereials on TV : 


* seldom annoy me — in 
fact, Toftenenjoythem 24 23° 21 22 dH 3 
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A second question, designed to determine attitudes towards the 
concept of having commercially sponsored television, found an even 
higher percentage than in former years uccepting the concept. 


“Different peoj.e have all sorts of things, both good and had, to say about 
TV commercials — for example ~ that they are in poor taste, that they are 
informatite, that they are amusing, that there are too many of them, ete, 
Now, everything considered, do you agree ar disagree that having com- 
mercialy on TV isa fair price to pay for being able to watch it?” 


11/63 11/64 1{67 11/68 1/71 11/72 11/74 


q 4 c7 ‘ q % % 
Agree 77 Si 80° = 80, ~—80 81 84 
é 8 rs | ? 
Disagree I 10 on 10 re 12 
DK/NA 9 ) ‘i 10 10 5 4 
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In answer toa question mcluded im both this study andsthe bast, a 


majority of people. and particulaly heays viewers, gay they find that 
television commercials arc helptul to me at least sometimes. 
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"Doon food (hot tele po cer tide ta sr te a Phe tt fa tptrad foe ere seni 
(Ore | } / 
tithes help pul scdele sa be Stal 


totes hie I ead 4 yute 


Weta EN arene ce hay 
. Dany than tape yo ormore 
Te tal ite tan S hours hours 
‘ nee ee ee ee 
Hof 
| 
Otten helptial 1 gr SY Ss, Ia 9 | 45 i 
; ea" to Say a ae e 
Sometimes helptal 13 6B ° 10 Ww. 30 50005 97 50 
Sefdom helptal 25 2a. nH Bt 2b 26 | 23 ail 
Never helptul yoo | ee bs) 19 13 135 | Vt 16 
Dk NA 2 2, 2 2 ! 27 2 l 


Commercials on Childrercs Prog ans 


Bevuise thal heci prepesed Heateommcrcrads fe conapile tels olan 
pated fom childeeges pyar amas questions were 1 Pacledt an the bast 
‘ ; 
studs and ctomem tla one specttie Thy askinaabort seb Coden Lets? 
Aro cven stediier nmorty Chara Par ind a sceallar remonite of 
i 1 | 1 af 1 1 1 rit | ot 
frre nisab vorrei dts t Eiri Tire SPMoTah ae hea COMETS has bale 
mutority thiaks tos bard t to bave them by meals fweo- ind a halt 


fo are 


“Noo Pde foo konen abort comma nctaboon clibdian's teleriton pe 
ens dist Pane all hand ot Fallon. proams Seane peuple thank 
there frou bere omen reraly onan Kaul ot duldions promany be- 
case then pecbehibda can ts ton cerstly tific need Otfen people nhiade 
porhaps ehjcetiag tecccitamt cc vanced nals Pap and dares see ate fare tn 


them and thad chides foun trem seme of them Mon do you feel 


OV Veer nt veestom of ab bbe tele castom ete te ney ten com snore dike ly te 
pores tune Pout taror bye ta tedees ay cs as ashe Pam TOT bet dee dase the qe tion woes 


ir ffeae cat the rests dts cure pant Onnpears tole tathose ot 1972 uid 1o74 
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that ther should no ccmmerends on aur cdildiens proveams ch that 


itis all recht te hace Grem-- 
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N Peoph who hare children 
* : Beth under 
Lotel Couder b and oter Arh 
sample ears old unly tonears old years ald only 
On children’s Pet? Vass eS ters bneval apr ovrire 
prowrans: ! f ‘ & [4 ‘ a F 
| 
| 
Should be no | | 
commercials 2 27 8 oe 34 | oF 3b 3h 27 (* 
| 
Albright to { | | 
1 
have them 0 63 TSS 65 2 66 | 640 67 
1 1 
1 1 
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Totest the stroneth of meeative feehues op spondents sho answered 
nocotmmergeds were wked an additional queston ae both vears Vs 
L972 ore people who ms wered: to commcrcnds world keep the 
Commegenals to kes pthe progr uns rather than ene ip sonte progedirs 


to setuid of the Comanere rads 


Itoefimaatin eg comers on ctiibiets IN prorrdies meant coud: 


erehibyp aed a ten of tibos progremes whack wont you : 
feud 
tp intra Th 
nO “ “ 


Plinumating the conmercials and 
consdenabls reducing the numbes 


of Childrens programs, o1 13 $? 35° 


Keepure the commercials ta hee p 
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the chaldrens progeans 17 33 af 
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‘The conchisions we drew attar exauunmg the results of the L972 
study with regard to commercnily sponsored: television comtinie to 
hold valid on the basis of the hutest results 

JP Phe Ameren pabhe contiatnes ta cndorse the commer willy 


sporsored sv stent of broadcasting 


Wale critietsmi exists, the critics are in the minority 


Liven though the miamonty cnticsm as sizeable. most of the 
cuitics aeree with others Ghet having commecrenids sa fan price 


to pas for getting then prowiamys 


The Question of Pay Television 


Ty 1963 and 1OF2 vad agai in this strdy, respondents were asked 
about pay PV one charactenstie of whichas prestmuably. the absence 
of commercials The cost fignres used im the 1963 question were ised 
for halt the sample a L972. and higher cost fires reflecting mflation 
were rsedin the oth el of the wample Simce vainition nt cost figures 
cased no difference a answers to the qrestion im 1972. we again 
rabsed the cost fries ithe question for this study to reflect mthation, 
but ddl not feehit necessay to spht the sample usa 1972 cost figures 
tor tren Purposes, 

Most people express nointerest in subscribing to pay EY, Sentimeut 
for pas PN iy down toone iu five a the current study. from one an fot 
WelYT2 reflecting no doubt both mereased satistacton wath telesiston, 


and mereased concern over the cost of Twine 
. \ ’ . 


i ~ 
“Tn erie shroth pay EN and free IN ave at atahle for homes-0n pay 
LN yeretcouhd set tases Brody Seotes the mews st near 4% Champton- 
dap fihits eporas and otter special progams you randy see nee Of 
conse yor would have to pay to see them but at less than how offic 
priees Lhe cost eon ranze from SEO to 82 50 cach depending ou the 
programs on fo pre ond monthly bast, anyu here from $20 to SIG or S50 
permonth depends ipon hon many yonuet hed Would gou be miter 
ested nestthyenihine toa additional sercice like das. or wonutdiet you be 


mitere ted?” 
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11763° 172° 
Interested 16 24 
Not interested 79 72 
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month, depending on how anny programs were watched 


25 
fligher cost figures 
LE] 72° 11/74 
cf cs 
r € 
24 20 
72 75 


° Lower cost ftwres 1963 and 1972) trom $ 50 to $123 each depending on the programs, 
2 oron a monthh basis, anvwhere trom $10 te $25 or 830 per month, depending on how 
many programs were watched Higaer cost figures, F972) fron $73 to $2.00 each. de- 


pending on the programs, or on a monthly basis, anywhere from $15 to $35 or $45 per 


How the Study was Conducted 


- 

I. Television Information Office indicated the areas or subjects it 

wished to have covered an this years study. The Roper O1 ganization 

assumed full responsibihty tor the wordmg of the questions, the studs 
Resign. ind for the analy sis of results included in this report. 

As in previous surveys, the early questions mn the questionaire dealt 
with the various media (newspapers, television, magazines, radio ), 
Later the interview focused on telesiston itself, This approach was used 
so that answers to the earlier questions would not he biased tor on 
against television. ‘ - 7 
Aimultistaged, stratified, area probability sample was used, as m the 

eattier studies. Pts a nationwide cross section of the non-institution- 
alized population 1S years and older hyving bythe continental United 
States. [tas representative of albages 1S ae Ae sizes of community, 
geographic aeas and economic Tevely A total df 1995 personal mter- 
views was conducted by expenenced, tramed intery1ew ers, 

The samples since L971 have inclided 1S-to-20-s ear-olds beeanse 
of the lowenmg of age Imuts for voting. It was determmed through 
weighty procedures aud retabulating that inclusion of this younger 
moup did not affect 1 sults in total This means that trend differences 
found im the studies ae meanmgtil, and are due to changes m attitude 
of the population as a whole 

The bulk of the field work tor this studs was conducted in late 
November and December, 1974. 


Burss W. Rover, President 
The Roper Organization, Inc, 


Boss Wo Rorir. president and) board chanman of The 
Roper Orgamvaton, fie tas 29 vears of EXPCHICHCeG TH COn- 
ducting reseach Ths father, the late Ehno Roper, was nntl 
Ins death a director of the finn The organizciion condncts 
custom research stiches fora variety. of individual clients Ini 
addition, at has a subscuiption research service, Rovnn 
Revonis, which momtors public opmion on a range of social, 
pohtical and economic issues and is subsertbed to hy govern 
ment agencies trade and professional assocritions, leading 
firsi Vineneanimdustey and advertising agencies Included 
anong Roper chents are Philp Morris Incorporated, Metro- 
polttan Fite bistiiauce Company. Venn Company of 
\mertca, General Malls, Tne and) Standard Ou) Company 
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Tin Trirsision INponstation Oreten was established) in 


1959 bw the National Assocnetion of Broadcasters to serve as 
a two-way bridge between the television amidtistty and. ats 
mans publics The Office provides reference and in mation 
serices, pubhicizes programs of special miterest. conduets 
research on public attitides toward television, and issues 
publications and andtovistal materials on the stiretme and 
operation of the mdustyy Tterecenes financial support from 
commmerceb and: educational television stations, the three 
commerciil networks and the National \ssocnition of Broud- 


casters, 


Television Information Office 
745 Kifth Avenue. New York, N.Y. 10022 
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